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Preface to the Seventh Edition

Much has happened since the sixth edition. Eleven Supreme Court antitruSF cas?s
have been decided, some overturning existing doctrine anFl othcirs reﬁnm‘g it
Leegin, in particular, completed the rule-ofreason .revoleon with respect to
vertical distribution’ restraints, taking resale price malnt.enance_o-ut of the per se
rule. In June 2013, the Supreme Court decidecfn Actavis, p_rf)wdmg that revelrse
payment settlements are subject to antitrust scrutiny. In addl}lon- to mcorpot'a'nng
these and other Supreme Court cases, we have added two circuit court decisions
on bundled discounts and loyalty discounts: Le Page’s and Peace Hﬁaltft. Also of note
is that we have included the 2010 Horizontal Merger Guidelines and the I‘{CDJR
lack case, which applies the new Guidelines and nicely illustrates the analysis of
dgifferentiated product markets in mergers. The book lhas bee1_1 updated
throughout. As in previous editions, the book pays special attention to the
intersection of antitrust and intellectual property law. .

We are grateful to our many colleagues around the world who have c'onmbuted
to our understanding of industrial organization and antitru?;t. Wel want to
particularly thank Professor Jonathan Rose for comments on the sixth Cd]UOlll.

With this edition we introduce a new tradition of thanking research assistants
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Finally, and most of all, we wish to thank our wives, Jody andjenn'; our children
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