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MAGIC: Five Keys to Unlock the 
Power of Employee Engagement

Read the companion to The Employee Experience

“Meaning, Autonomy, Growth, Impact, and Connec-
tion—�ve keys that can change both organizations
and lives.”

–Marshall Goldsmith, executive coach and New York
Times  bestselling author of What Got You Here Won’t
Get You There

www.EngagementMAGIC.com

Email: info@Decision-Wise.com
Tel: +1.801.515.6500

About DecisionWise

Since 1996, DecisionWise has been helping leaders and organizations around
the world unlock the power of employee engagement and drive results with
an e�ective employee experience. As an organization development �rm,
DecisionWise conducts employee engagement assesments, provides in-depth
analysis, consults with executive leaders, and trains leaders and employees in over
70 countries on creating the employee experience.

More on The Employee Experience

We trust you’ve enjoyed reading, The Employee Experience: How to Attract Talent, 
Retain Top Performers, and Drive Results. 

Continue the EX conversation, learn more about the accompanying training and 
keynote sessions, �nd resources, and discover more at: www.Employee-X.com

Attract. Retain. Engage.
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