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Abeles, Jon, 96

Acting. See Strategic acting

Acting decisively, as strategic acting compe-
tency, 123-126

Action learning, 279-280, 309-310

Actions: agility and, 128, 129, 131; assessing
organizational capacity for, 129, 131; quali-
fying as strategic, 105-107; technique for
learning from, 134. See also Strategic Team
Review and Action Tool (STRAT)

Aduvice on Strategy, 15

Advocating, 91, 92

Aegon, 164-165

After-action reviews (AARs), 134

Agility: action and, 128, 129, 131; barriers to,
128-129; defined, 127; fostering, as strategic
acting competency, 127-134; and strategy
as learning process, 129, 131-134

Aldrich, Clark, 276

Alexander, M., 115

Alignment: creating, as strategic actir.g<om-
petency, 135-143; integrated thiiking,
acting, and influencing to nrodi.ce, 50;
leadership as direction, ~¢nimitment, and
(DAC), 42-43; lessons on, from simulation,
271, 278; as objective of strategic manage-
ment, 39; quet‘ions ior exploring experi-
ences of, 152

Alvarez, Ursula, 260

American Power Conversion (APC),
180-181, 195

Apple, 57, 79-80

Ashforth, B. E., 238

Assessment: of environment, as component
of strategy process, 23—25; of internal and
external environments for strategic leader-
ship teams, 207, 208; of mission, vision,
and values of strategic leadership teams,
207-208, 209; of organizational capacity for
action, 129, 131. See also Self-assessment
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Austin, Lloyd, 175-176, 177

B

Baird, L., 134

Banham, R., 33

Bassi, L., 233

Bayly, Walter, 236, 237, 242, 248-249, 254

Beatty, K., 27, 199, 203, 205, 264, 265, 2172

Beer, M., 28

Benchmarking Solutions, 33-34

Bergen, P, 118

Berlin, Isaiah, 28

Bin Laden, Osama, 11Q

Blockbuster, 24-25,29-30, 34, 35-36

Blue Horizons. 124

Blumberg, M. 232

Boone, M.E | 125,126

Bossiav, Larry, 103

Boundary spanning: as capability of strategic
leaders, 46, 241-243; practices for, 178—
179; as strategic influencing competency,
150-153, 173, 175-177

Broad-Based Black Economic Empowerment
Act (South Africa), 47-48

Brochet, E, 32, 36, 37

Building and sustaining momentum, 190-193

Business strategy: creation of, as component
of strategy process, 30-32; defined, 30-31;
leadership strategies and, 229-230, 235-
237; strategic leadership teams (SLTs) and,
208-209, 210

Byington, B., 264, 265, 272

C

Campbell, A., 115

Campbell, M., 237, 243, 245, 247, 303

Canadian Imperial Bank of Commerce, 44

Cannava, Julie, 58-59

Capabilities: developing collective strategic
leadership, 270-280; envisioning future,
108; prioritizing future, 109-112. See also
Competencies

Carroll, E., 24

Cartwright, T., 77

Casciaro, T, 155
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Catholic Healthcare Partners (CHP), 96

Center for Creative Leadership (CCL): on
elements of leadership strategy formulation,
235,237, 243, 249; on leadership culture
and organizational design, 254; recom-
mendations on visions, 77-78; research
on strategic leadership teams, 199, 204;
on successful executives as learning from
experiences, 117; survey of effectiveness of
organizational teams, 107; work with US
Army and State Department, 89-90, 173,
175-176, 177; work with Xerox to ensure
strategic alignment, 138-140. See also
Leading Strategically program

Change: leading, as capability of strategic
leaders, 47; nonlinear thinking needed to
cope with, 64-65; organizational, as char-
acteristic of strategic leadership, 16-17; as
pervasive in VUCA world, 2-3; preferred
approach to, 83-84

Charan, Ram, 103, 267

Chatterjee, S., 24, 26, 31, 32

Chrobot-Mason, D., 86, 173, 176

Cirque du Soleil, 137

Climate change, 2

Cole, Andrew, 180-181, 182, 194-195

Collective process: strategic thinking as,
55-60; wicked problems as requiring, 56,
131-132

Collins, Jim, 28-29, 133

Collis, D. J., 27

Commitment: connecting at emotionii-+=vel
to generate, 184-189; of exectti ves to talent
management, 247, 248, 302; gained through
personal connection, 231; integrated think-
ing, acting, and influencing to produce, 50;
involving others to er.gender, 180-182;
leadership as direction, alignment, and
(DAC), 42-43; of senior leaders to work of
strategic leadership teams (SLTs),
225-227; strategic influence to engender,
145, 146

Common sense making. See Making common
sense

Communication: forms of, to make common
sense, 90-92; trust related to, 164, 165,
166-167

Compagq, 11, 13

Competencies: developing individual, 267—
270; of strategic leaders, 4, 48-50. See also
Strategic acting competencies; Strategic
influencing competencies; Strategic think-
ing competencies

Complexity: hedgehog principle approach to,
28; range of, of contexts, 125-126

Confirmation bias, 101-102

Connected Leadership, 97

Contexts, types of, 125-126. See also
Environment

Continual learning, 3—4

Cooper, C. L., 233

Cox, T, 238

Crafting strategy, 115

Credicorp Group: CCLs work with, 235; lead-
ership culture examined at, 241-243; orga-
nizational design of, 254; strategic drivers
identified by, 236-237; strategic leadership
development at, 260-264; talent manage-
ment at, 247249

Criswell, C., 77

Cultures, 165, 168, 180. See a!so 1 eadership
culture; Organizational ~uliure

Cunha, R.C., 233

D

Davidson, S(1..; 172

De Gilde: D238

Deacor, S, 134

Dekue.S. S, 117

Ligital Equipment Corporation (DEC), 11, 13

Dinwoodie, D., 232, 233, 238

Direction: integrated thinking, acting, and
influencing to produce, 50; leadership as
alignment, commitment, and (DAC),
42-43

Dorfman, P. W., 165

Downey, D., 267

DriveTime, 99-100

Drotter, S., 267

E

Ecosystems, changes in, 2

Eichinger, R. W., 267

Eisenhower, Dwight D., 162

Eisenstat, R., 28

Elevator speech, 98, 187

Ellemers, N., 238

Emotions: connecting at level of, as strategic
influencing competency, 184-189; as ele-
ment of change efforts, 32, 47, 88; and
learning from experiences, 117; and
trust, 163

Environment: assessment of, as component of
strategy process, 23—25; assessment of inter-
nal and external, for strategic leadership
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Environmental scanning, 72-74

Emst, C., 86, 173, 176

Ernst, E., 90

Execution of strategy, 33—-39

Experiences, learning from, 117

Experiments, 132-134, 183

F

Factors of competitive success, 26. See also
Strategic drivers
Failure: of Kodak, 75, 79; lack of immediate

success viewed as, 191; without clear priori-

ties, 142-143

Feguson, J., 173

Fellahi, Khalid, 58

Ferris, Gerald, 170, 172

Fiorina, Carly, 62

Firestone, Jim, 140

Floyd, S. W, 81, 173

“Fortune’s 20 Most Profitable Companies,” 11

Foschini Group (TFG), 47-48

Framing, 90, 92. See also Reframing

Future: envisioning capabilities for, 108;
leadership team’s dialogue about, 273, 276;

prioritizing capabilities for, 109-112; sozint

media and, 3; strategic thinking abont, ¢

G

Gates, Bill, 53

General Electric (GE), 112-113

Gentry, Bill, 172

Gerstner, Lou, 12, 14, 16, 18-19

Goals: limitations of quantitative, 67; linking
projects to, 187; priorities vs., 61

Goldman, E., 267

Gupta, V., 165

H

Hammond, ]. S., 82

Hanges, P.]., 165

Hansen, M. T, 133

Harlequin, 76-77, 113, 217-219
Harrison, Courtney, 245-247
Hart, Kevin, 145, 146, 150, 169, 173
Haslam, S. A., 238

Hastings, Reed, 23

Hayes, Donna, 217-219
Hedgehog Concept, 28-29
Hedgehog principle, 28
Hendricks, K. B., 191
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Hofstede, G. H., 233
Holland, P, 134
Hollenbeck, J. R., 117
Hollywood Video, 25
Horth, David M., 65
House, R.]., 165, 180
Houston, G. G., 90
Hughes, R. L., 90

I

lacocca, Lee, 105

IBM, 11, 12-13; cutting prices as key deci-
sion at, 16; shifted from product to service
company, 16; strategic leadership as key to
success of, 13—14; strategic leadership by
middle manager at, 1/=19

IKEA effect, 154

[llustrating, 91, 92

Influencing. See Stiategic influencing

Inquiring, 2192

Institate &= Corporate Productivity, 127

Intermé »-Oxfam, 231, 233

[1valving others: to make common sense,
§4-89, 93; as strategic influencing compe-
tency, 177, 180-183

Isaacson, Walter, 57, 79-80

J

Jackson, Peter, 53

Javidan, M., 165

Jeffrey, James, 175-176, 177
Jobs, Steve, 57, 79
Johansen, B., 2, 3

Johnson, B., 44

K

Kahneman, Daniel, 82

Kaiser Permanente, 145, 146, 169

Kaplan,R. S., 114

Kates, A., 267

Katz, D., 44

Katzenbach, J. R., 200, 201, 202

Keating, G., 26, 29, 30, 32, 34

Keeney,R. L., 82

Key success factors, 26. See also Strategic drivers

Key value propositions, 26. See also Strategic
drivers

Kodak, 75, 79

Kone, 56

Kramer, Mark R., 46, 153

Kreiner, G. E., 238
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L

La Quinta Inn and Suites, 44

Lamoureux, K., 237

Lazere, C., 27

Leaders: collaborating across organizational
boundaries, 241-243; exercise on charac-
teristics of strong, 157, 159-160; as focus of
strategic leadership development, 260-261,
264-270. See also Strategic leaders

Leadership: conceived as outcomes (DAC),
42-43; metaphors for, 79; strategic leader-
ship vs., 14-17; successful organizational
performance dependent on quality of, 233.
See also Strategic leadership

Leadership culture: defined, 32, 237; leadership
strategies and, 237-243; linking, to orga-
nizational design, 254, 255-256; types of,
239-240. See also Organizational culture

Leadership development. See Strategic leader-
ship development

Leadership strategy, 229-258; to bridge strat-
egy/performance gap, 230-231; business
strategy and, 229-230, 235-237; consider-
ations during implementation of, 257-258;
to create conditions for performance, 232;
defined, 32; development of, as component
of strategy process, 32-33; importance of,
41; leadership culture and, 237-243; to
motivate performance, 231; organizationa’
design and, 249-256; process for formu-
lating, 234; to shape culture to perfciim:
232-233; strategic drivers and, 235-237; for
strategic leadership teams (SLTs, 209-213;
talent systems and, 243-24%

Leadership strategy plan; 2-7, 205-307

Leading Strategically ptogram: business simula-
tion, 29, 190, 211; coramon experiences of
participants in, 15, 27, 146, 198; feedback
given on preferred change approaches, 93

Learning: action, 279-280, 309-310; con-
tinual, 3—4; from experiences, 117; from
experimentation, 132-134; as part of strat-
egy execution, 37, 38; strategic acting as
opportunity for, 114-117; strategy as process
of, 6-7,21-23, 38-39, 61, 129, 131134,
206-216; technique for, from actions, 134

Leslie, Jean, 172

Linkin Park, 197

Linkow, P, 71

Lobo, M. S., 155

Lombardo, M. M., 117, 267

Lynn, G.S., 132

M

Making common sense: in CCLs work with
US Army and State Department, 89-90;
example of, 86-88; process for, 89; and
strategic leadership teams (SLTs), 212; as
strategic thinking competency, 84-92, 93;
suggested methods for, 93; ways of commu-
nicating for, 90-92

Management: strategic, 39; of superiors, as skill
for strategic influencing competency, 173;
top, as strategic leadership team, 200-202.
See also Talent management

Martin, K. L., 137

Mateu, Francesc, 231

McBride, Clay, 164-165

McCall, M. W. Jr., 117

McCauley, C. D., 42, 99,
247,261,303

McDonald, Bob, 240-241

McGuire, J. B., 32, 48. 90,233, 238, 239

McKee, Robert, 188

McMurrer, D, 233

Metaphors, rénaming with, 79

Metrics: =cnstractive use of, 116; for identify-
ing lonz-term priorities, 111-112; selecting
anpiopriate, 95, 113-114; for talent man-
agement, 247, 248, 304

Michell, A., 47

Mind-sets. See Strategic acting mind-set;
Strategic influencing mind-set; Strategic
thinking mind-set

Mintzberg, Henry, 38, 115

Mission: aspirational statements of, 67, 68;
assessing, of strategic leadership team,
207-208, 209; clarifying, as component of
strategy process, 25-26

Mistakes, culture’s attitude toward, 128—-129,
130

Montgomery, Bernard L., 163

Montgomery, Cynthia A., 40

Moore, C., 56

Morone, J. G., 132

Morrison, A. M., 117

Morrison, J. J., 276

Motorola, 132-133

Mulcahy, Anne, 140

Musashi, Miyamoto, 15

N

Nadler, D. A., 201
Nahrgang, J. D., 117
Neilson, G. L., 137



Netflix: business strategies of, 31-32; environ-
mental assessment by, 24-25; history of,
23; strategic drivers discovery by, 29-30;
strategy execution by, 34-38; vision clarifi-
cation by, 26

Networking: political maps and, 174-175; as
skill for strategic influencing competency,
172-173, 174-175; social, 2-3

Neuijen, B., 233

Nobel, J., 267

Norris, M., 32

Norton, D. P, 114

Norton, M. L., 154

O

Obama, Barack, 118

O’Connell, Marilyn, 118, 119

Ohayv, D., 233

Olsen, Ken, 13

O’Neal, Kaye, 258

Orenes, Pilar, 231

Organizational culture: encouraging perfor-
mance, 232-233; latitude for risk in, 128—
129, 130; shaping, as capability of strategic
leaders, 47—48; strategy trumped by, 238,
239. See also Leadership culture

Organizational design, 249-256; best-fit, 251
253-254; linking leadership culture +o,
254, 255-256; multiple options for, 249,
250; structure, systems and pro:esses in,
249-251, 252

Organizations: assessing capactty for action of,
129, 131; collective capatility in, as focus of
strategic leadershib development, 260-261,
270-280; as continuel learning engines, 3—4

Orienteering, 5485

Ouwerkerk, J. W., 238

P

Palmer, Robert, 13

Palus, Chuck J., 65, 90

Participation: cultural differences in value of,
168, 180; encouraging, as strategic influenc-
ing competency, 177, 180-183; and making
common sense, 84—89, 93

Passmore, W., 229

Passions, 157, 158

Paulson, A. S., 132

Performance: driven by cultural fit, 237-238;
expectations of, in change initiative,
191-193; metrics for assessing, 95, 113-114;
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of strategic leadership teams (SLTs), 203,
205, 215,216

Performance potential: conditions for unleash-
ing, 229-233; continuous change required
to achieve, 21; defined, 232; example of
importance of achieving, 11-13; as focus of
strategic leadership, 11

Perrewe, P. L., 172

Persuasion, influence vs., 148—-150

Petnaik, D., 143

Pfeffer, Jeffrey, 169

Polarities, leveraging, 44—46

Political maps, 174-175

Politics, managing, 169-173

Porter, Michael E., 46, 153

Powell, C., 238

Powell, Colin, 119

Powers, E., 137

Prichard, Rob, 154-.155, 186

Pringle, C. D., 252

Priorities: ccnn unicating, 138; failure due to
lack of cleat, 142-143; goals vs., 61; identi-
fyiz: for long-term future success, 109-112;
ietring clear, to create alignment, 135-142

rrove-and-learn process, 132-133

crocter & Gamble, 241

Public Papers of the Presidents of the United
States, Dwight D. Eisenhower, 162

R

Raiffa, H., 82

Randolph, Marc, 23

Reframing: defined, 79; metaphors for, 79;
projects as experiments, 183; by Starbucks,
80; strategic, 80-83; as strategic thinking
competency, 79-84; value of, 83-84

Reina, Dennis S., 163, 165, 166, 169

Reina, Michelle L., 163, 165, 166, 169

Rhodes, G., 32, 48, 233, 238, 239

Richmond, Barry, 94, 95, 96, 97

Rich-poor gap, 2

Risk taking, culture’s attitude toward,
128-129, 130

Romney, Mitt, 118

Rosa, M., 44

Ruderman, M. N., 42

Rukstad, M. G., 27

S

Samsung Electronics, 47
Sanders, G., 233



324 INDEX

Scanning, 71-75

Schein, E. H., 233

Schultz, Howard, 80

Self-assessment: of strategic acting skills, 121—
122; of strategic influencing skills, 156-162;
of strategic thinking skills, 70-71. See also
Assessment

Senge, P, 38, 39

Simulations: action learning in, 279-280; CEO’s
openness to influence obvious in, 154-155;
differing interpretations of decisions in, 211;
discovery process modeled in, 29; impact
of expectations in, 190; importance of link
between business and leadership strategies
learned in, 242-243; lack of prioritizing
revealed by, 61; as opportunities for busi-
ness reviews, 279; to practice using strategic
leadership model (SLM), 262-263; strategic
business, to practice using strategic leadership
model (SLM), 264; value of, as strategic lead-
ership development technique, 276-278

Singhal, V.R., 191

“Six Aspects of Political Skill,” 170, 172

Skills. See Competencies

Slavin, M., 44

Smith, R., 203, 237, 243, 245, 247, 303

Snowden, D.J., 125, 126

Social networking, 2-3

Solis, Miguel, 232

Spencer, D., 24

Srinivasan, S., 32

Starbucks, 80, 140-142

Stewart, T., 34

Storytelling, 187-189

“Storytelling That Moves Zecple,” 188

STRAT. See Strategic Tearn Keview and
Action Tool (STRAT)

Strategic acting, 5, 105-144; defined, 49;
integration with thinking and influencing,
49-50, 103, 143-144, 194-195. See also
Strategic acting competencies; Strategic
acting mind-set

Strategic acting competencies, 123-143;
acting decisively as, 123-126; creating
alignment as, 135-143; fostering agility as,
127-134; overview of, 123; self-assessment
of, 121-122

Strategic acting mind-set, 105-122; as know-
ing not all actions are strategic, 105-107; as
knowing uncertainty always part of strategic
decisions, 118-120; overview of, 123; short-
and long-term focus of, 107-114; as viewing

strategic acting as opportunity for learning,
114-117

Strategic decisions: analyzing, 120; uncertainty
as part of, 118-120, 124

Strategic drivers: defined, 26, 61; discovering,
as component of strategy process, 26-30;
identifying, 61, 283; for leadership, 235—
237; and strategic leadership teams (SLTs),
208-209, 210

Strategic influencing, 5, 145-195; as challeng-
ing, 145-147; defined, 49; integration with
acting and thinking, 49-50, 103, 143-144,
194-195; vs. nonstrategic influencing, 147—
148. See also Strategic influencing compe-
tencies; Strategic influencing mind-set

Strategic influencing competencies, 162-193;
boundary spanning as, 173, 175-177,
178-179; building and sustait:iing momen-
tum as, 190-193; buildihg t-ust as, 162-169;
connecting at emotional level as, 184-189;
involving others«s, ' 77, 180-183; manag-
ing politics as, 169173, 174-175; overview
of, 149; seli-assessment of, 156162

Strategic it\fluenicing mind-set, 148-162; as far
reacning, 150-153; as open to influence,
154--155; overview of, 148, 149; as requir-
it ¢ more than persuasion, 148-150

Strategic leaders: capabilities of, 43—48; devel-
opment of, 260-261, 264-270; difficulty of
becoming, 10; skills of, 4, 48-50

Strategic leadership, 9-51; context for, 1-3;
defined, 11; increased need for, 3, 17-19;
as key to success of IBM, 13-14; leadership
vs., 14-17; as process, 6; as taking place in
white spaces on organization charts, 7, 46,
150, 151, 175, 198

Strategic leadership development, 259-281;
challenge of, 280-281; to develop capabili-
ties of organization, 270-280; to develop
competencies of individuals, 264-270;
example of, 259-264; necessity of dual
approach to, 260-261; professional chal-
lenges offering opportunities for, 266-267

Strategic leadership model (SLM): diagram
of, 42; as framework for strategic leadership
development, 271-280; individual skills
in, 48-50; leadership challenges in, 44-48;
leadership conceived as outcomes (DAC)
in, 42-43; strategic business simulation for
practice using, 262-263

Strategic Leadership Practices Survey, 273,
274-215



Strategic leadership teams (SLTs), 197-228;
assessing mission, vision, and values of,
207-208, 209; assessing role of, 200; assess-
ment of internal and external environments
for, 207, 208; case study of creating condi-
tions for, 219-227; defined, 198; examples
of, 197, 198, 217-219; factors contributing
to effective performance by, 213-216; hin-
drances to functioning of, 203-206; leader-
ship strategy for, 209-213; making strategy
a learning process in, 206-219; prevalence
of, 199; and strategic drivers and business
strategy, 208-209, 210; tools for developing,
227-2128, 285-302; top management team
as, 200-202

“Strategic Management,” 39

Strategic management, defined, 39

Strategic Team Review and Action Tool
(STRAT), 285-302; CCLs use of, 199;
developing strategic leadership team with,
227-228; directions for using, 291-298;
form and directions for completing, 285—
289; norm data for, 299-302

Strategic thinking, 5, 53—-103; defined, 49;
examples of leaders with skills in, 53; inte-
gration with acting and influencing, 49-50,
103, 143-144, 194-195; systems thinking,
as, 92-102. See also Strategic thinking Lon -
petencies; Strategic thinking mind-sct

Strategic thinking competencies: miking
common sense as, 834-92; overview of, 69,
71, 72; reframing as, 79-84: s anning as,
71-75; self-assessment or. 7U-71; visioning
as, 75-78

Strategic thinking :hiiid“set, 54—67; artful and
analytical coipanents of, 61-68, 69; as
concerned wich present and future, 60-61;
foundational importance of, 54; overview
of, 72; as recognizing strategic thinking as
collective process, 55-60

Strategy: crafting, 115; focus on human ele-
ment of, 50; of IBM vs. Digital Equipment
Corporation (DEC), 11-13; integration of
tactics and, 33-34; interest in elements of
making, 20-21; as learning process, 6-7,
21-23,38-39, 61, 129, 131-134, 206-216;
trumped by culture, 238, 239; words execu-
tives associate with, 40. See also Business
strategy; Leadership strategy

Strategy process, 20-39; business strategy
creation component of, 30-32; diagram of,
22; environmental assessment component
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of, 23-25; execution component of, 33-39;
leadership strategy development compo-
nent of, 32-33; mission, vision, and values
clarification component of, 25-26; strategic
drivers discovery component of, 26-30; and
strategy as learning process, 21-23

Swift, Isabel, 113

SWOT analysis, 72, 73

Syngenta, 46

Systems thinking: hypothesizing key causal
relationships as, 100-101; looking at big
picture as, 96, 97, 98; looking for complex
interactions as, 96—100; looking for patterns
over time as, 94-95; as strategic thinking
competency, 92-102; validating under-
standing of causes as, 101-102

T

Talent managemeiits 243-249; key roles in,
246; top challeriges in, 243-244

Talent sustaitability, 244-245, 248, 303-304

Tang; Vircent, 56

Teanis < ee Strategic leadership teams (SLTs)

T =ling: before acting and speaking, 172;
dynamic, 94-95; polarity, 44—45; static,
94. See also Strategic thinking; Systems
thinking

Tischler, L., 137

Torbert, Bill, 90

Torstar, 76, 154-155, 186

Treacy, T., 28

Trust: building, as strategic influencing compe-
tency, 162-169; dimensions of,
163-164, 166-167; in insight and imagi-
nation, 66; on strategic leadership teams
(SLTs), 209-210

Turner, T. C., 238

Tversky, Amos, 82

Twain, Mark, 98

U

Uncertainty: acting decisively in face of, 123—
126; defined, 124-125; as part of strategic
decisions, 118-120

US Air Force Academy, creating conditions
for successful strategic leadership team at,
219-227

US Army, 89-90, 134, 173, 175-176, 177

US hockey team, 203

US State Department, 89-90, 173, 175-176,
177
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Values: assessing, of strategic leadership team,
207-208, 209; clarifying, as component
of strategy process, 25-26; expressed in
visions, 75, 77

Van Velsor, E., 42

Vera, Jose Maria, 233

Verizon, 118-119

Vision: aspirational statements of, 67, 68;
assessing, of strategic leadership team,
207-208, 209; CCL recommendations on,
71-18; clarifying, as component of strategy
process, 25-26

Visioning, 75-78

Visual Explorer, 65, 87

Volatile, uncertain, complex, and ambiguous

(VUCA) world, 1-3

W

Walmart, 25, 35-36

Wason, P. C., 102

Watson, Thomas Sr., 71, 186
Watson-Wyatt survey, 34

Wealth gap, 2

Welch, Jack, 107, 108, 112-113, 157
Welsh, Dennie, 17-18

Wesley, D., 32, 35

West, M. A., 238

Western Union, 57-60
Wheatley, M. J., 127

Wheeler, Margaret, 141-142
Wicked problems, 56, 131-132
Wiersema, E, 28

Winfrey, Oprah, 76-77
Wooldridge, B., 81, 173
Workman, K., 117

X
Xerox Corporation, 138-140

Y
Yukl, G. A., 149

Z
Zauderer, D/C:, 163
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