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the Great Antarctic Explorer (Morrell
and Capparell), 322

shadow phenomenon in teams, 256

Shapiro, Ben (business educator), 327

shareholder value, increasing through
engagement, 29

Shoup, Kate (author)

Business Gamification For Dummies,

177, 324 tzan performance, 255-256
shrinkage, 16 swag, handing out to new hires, 314
skills SWOT analysis, 97

aptitude-based disengagement, 298-306
as hiring criteria, 192, 194-195
people, 110-112, 114
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specificity in goals, 262
speeding up business processes,
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175-176
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empowerment assessment, 258-259
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overview, 11
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technical employee, BEST
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involuntary, compared to, 22
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