PRAISE FOR BUILDING THE AGILE BUSINESS
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Praise for the first edition

Whatever your business, the prospect of staying ahead in digital
transformation is daunting. Neil Perkin and Peter Abraham have created an
outstandingly researched guide that anyone can use to lead their own
transformation.

Bruce Daisley, VP EMEA, Twitter

Packed full of insights, actionable ideas and other people’s experiences, a
toolkit to build on no matter where you sit in an organization or the stage
of change you’re at.

Sean Cornwell, Chief Digital Officer, Travelex

This is the handbook that I wish I had written. A must-read for organizations
going through digital transformation... It cuts through the hype and
buzzwords into simple, practical insights that all of us can learn from and
apply.

Marco Ryan, Chief Digital Officer, Wartsild Corporation

A fantastic guide to conquering the challenges of continuous and accelerating
change in today’s digital world. Neil Perkin and Peter Abraham are masters
of agile business transformation, and they’ve bottled their experience and
wisdom into a highly actionable book. A must-read for modern leadership.
Scott Brinker, Author, Hacking Marketing

Anessential and comprehensive guide for those leading digital transformation
in their business or wanting to truly understand the impact of digital on
modern leadership practice.

Louise Howells, Global Head of Leadership Development, TUI



Neil Perkin and Peter Abraham are one of the best choices to help anyone
respond to the challenges of digital transformation — and their book is a
veritable gold mine as they share dozens of bottom lines and powerful
stories with the reader. Read this book to not just innovate but to transform
your business!

Gerd Leonhard, Futurist, and Author, Technology vs Humanity

Reads like a field guide for digital transformation. Full of actionable insights,
frameworks and practical advice for any organization preparing for a
digital-empowered world.

Ben Malbon, Senior Director, Google

Building the Agile Business through Digital Transformation is the definitive
guide for every executive and intrapreneur looking to navigate the
exponential changes that every company must deal with or succumb to. .. A
practical how-to you will refer to again and again, it is expansive but not
exhausting. With meticulously researched ideas and insights that provide
frameworks for understanding why change is both necessary and hard, it’s
the handbook you need to help you create the company you always wished
you worked at.

Faris Yakob, Founder, Genius Steals, and Author, Paid Attention

This is an important book. A lot has been written about various aspects of
agile, but nowhere else have I seen the thinking and practice brought to light
so intelligently and comprehensively as here.

Ashley Friedlein, Founder, Econsultancy

In times of rapid change, evolving with the new rules of consumer engagement
and leveraging digital channels is now a must for every business in every
sector. This book clearly distils key insights, strategies, examples and advice —
providing the tools for anyone wanting to grow, advance and transform
their business.

Jeremy Willmott, Director, Group Consumer Engagement

Pragmatic, yet ruthlessly visionary, this fast-paced book is a wide-ranging
and generously referenced handbook. Ideal both as a c-suite primer and as
a ready-reference for practitioners, this is a triumph of distillation by two of
our sector’s pioneers.

lan Jindal, Leadership and Transformation in Multichannel Retail and Ecommerce



Disruption is all about mindset. Dealing with uncertainty is a challenge
leaders need to integrate into their modus operandi. Building the Agile
Business through Digital Transformation will help you unlock a treasure.
Arjen van Berkum, Chief Disruption Officer and Entrepreneur
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